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SEO BASICS: 

Drive traffic to your website and convert contacts to 
clients 
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A quick primer in 
SEO...





Of people use search 
engines to find local 
product and services 

information.

THIS INCLUDES LAWYERS!



For solo and small firms, the 
foundation of great SEO and 
searchability starts with a 
niche practice area





Develop compelling “core” messaging around your 
practice area



Claim all online listings, 
eliminate duplicates, make 

sure all information is 
correct and consistent



 

Find out where 
you are already 

listed by going to: 

moz.com/local 

and typing in 
your business 

name. 



Delete duplicate listings + Polish existing listings
CLEANUP:



   

Having inconsistent citations 
creates a trust issue for Google, as 
Google wants to provide correct & 

most useful information to its users. 

Google can’t trust the information 
provided on the business page if 

there are multiple citations across 
the web with conflicting information. 



 

Rule 7.6. Computer-Accessed Communications [Enforcement of Rule 7.6(d) is 
suspended, until further notice, by order of the Supreme Court of Louisiana, dated 
September 22, 2009.] (a) Definition. For purposes of these Rules, “computer-accessed 
communications” are defined as information regarding a lawyer’s or law firm’s 
services that is read, viewed, or heard directly through the use of a computer. 
Computer-accessed communications include, but are not limited to, Internet 
presences such as home pages or World Wide Web sites, unsolicited electronic mail 
communications, and information concerning a lawyer’s or law firm’s services that 
appears on World Wide Web search engine screens and elsewhere. (b) Internet 
Presence. All World Wide Web sites and home pages accessed via the Internet that 
are controlled, sponsored, or authorized by a lawyer or law firm and that contain 
information concerning the lawyer’s or law firm’s services: (1) shall disclose all 
jurisdictions in which the lawyer or members of the law firm are licensed to 
practice law; (2) shall disclose one or more bona fide office location(s) of the 
lawyer or law firm or, in the absence of a bona fide office, the city or town of 
the lawyer’s primary registration statement address, in accordance with 
subdivision (a)(2) of Rule 7.2; and With amendments through June 2, 2016. 48 
(3) are considered to be information provided upon request and, therefore, 
are otherwise governed by the requirements of Rule 7.9.

Quick Translation: 

All online representations 
of your law firm (i.e. your 
website, listing sites, etc.) 
must include your correct 
address & contact 
information. 



Google My Business is your best opportunity for organic leads outside of 
your own website’s SEO. To make the most of it, you just have to make sure 
it’s set up correctly and using all of its features.

● Optimize your profile
● Respond to reviews
● Add photos
● Add FAQs
● Regularly publishing blogs or firm news





Reviews + Testimonials 
significantly boost your 
online listings, and 
make new clients more 
likely to contact / hire 
you.  



Blogging 
is 
EVERYTHING



How do you decide what to write? 
about? 1. Keep up with latest legal information / findings
2. Ask Yourself, “What Is My Target Client’s Biggest Concern?”
3. Research What’s Trending on Social Media
4. Ask a Question Based on a Current Event
5. Make a Predictions
6. Create a Top Ten List
7. Create a Regular Feature 
8. Respond to Comments on Your Blog
9. Write a Sequel or Follow-Up to a Past Post
10. Recruit a Guest



Example: Google Trends Top Trends

A solo employment attorney might want to create a post around Trump / dept of labor news 



Weekly Blogging Checklist
● Write Killer Headlines
● Use Important Keyword Phrases (But Don’t Stuff)
● Write About the Niche Topics
● Create informative, interesting, timely content
● Categorize Your Blogs
● Link to Old or Related Articles
● At least 600 words per post
● Post your blogs to social media (using target 

keywords as hashtags)



  

Americans between 18 
and 64 spend about 3.2 
hours each day on their 
favorite social network.

Yet, only 19% of digital 
marketers spend more 
than 20 hours per week 

on social media 
marketing while the 

majority of 64% spend 
only 6 hours on such 

activities. 

Search Engines are still king, but...



Social Media Tips To Boost SEO: 
● Use hashtags based around your keywords on Twitter

● Link back to your website within social posts 

● Always post your blogs to social media 

● Make your content searchable and shareable 

● Grow your follower base

● Use keywords in your post



Creating Regular Content (like a pro)
Mon: Original Content: search google.com/trends to see what hot topics related 
to your practice areas are in the news. Write a blog post. Post the link to your 
social media channels. 

Wed: Legal News: post an article from an authoritative legal news site, related to 
your practice area, to your social media channels. Tag or mention the original 
source!

Fri: Firm News or Partner News: a recent press release, a photo of you doing 
something philanthropic for the city, getting an award, etc., or a partner biz doing 
something great that you want to give a shout out to. (have fun on Fridays!)



“Next level” strategies for lawyers:
1. Reddit 
2. Local bar association message boards 
3. Disqus comment threads
4. Submit your active blog to ABA Blawgs
5. Nextdoor (local message board)
6. Hashtagging for increased searchability



Build (or rebuild) your website in wordpress
Most attorneys have a website, but many are unaware of the advantages they can gain with a WordPress 

site. A typical website lacks the capabilities of reaching your target audience, unlike WordPress, which can 
help your page climb to the top of the rankings.

Professional Themes

Website + Blogging

Premium Plugins

Mobile Friendly

SEO

Post Scheduling



Helping lawyers attract GREAT clients 
online since 2011

Voted “Top 3 Best Rated” 
ad agencies in New Orleans

Contact: megan@conversationsdigital.com


