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Telephone Interviews / Web-based Interviews / Focus Groups

Objective and Methodology

* Provide insight with respect to opinions and perceptions of Louisiana
residents, as well as of Louisiana State Bar Association (LSBA} members with
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respect to Louisiana attorney advertising and related issues.

* This research project consisted of three phases.
i > telephone interviews among Louisiana residents
% * conducted via telephone from SCI’s C.AT.\. call center in Baton Rouge
o * 600 targeted completions to 7 Louisiana geographic areas - stratified by population
i > web-based interviews among members of the LSBA
i * conducted via web-based email invitation to participate - sent to all LSBA members
:f for whom an email address was available
%1 * 600 to 800 completions expected — 3,889 actually completed the interview
; » focus groups among Louisiana residents
- * conducted in three areas (New Orleans, Lafayette, Shreveport)

¥ * 6o 10 participants targeted for each group
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Telephone Interviews / Web-based Interviews / Focus Groups

Objective and Methodology

* PHASE 1 —Telephone interview Details
> All calls were made from SCI’s 70-station, C.AT.I. (Computer Assisted Telephone
Interviewing) call center, located in Baton Rouge, LA, using SCI’s proprietary software.
i * Respondents were selected from a randomly generated list of Louisiana
: residential phone numbers within 7 geographic regions of the State. ——————»
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Objective and Methodology

* PHASE 1 -Telephone Interview Details
> All calls were made from SCI's 70-station, C.AT.I. (Computer Assisted Telephone
Interviewing) call center, located in Baton Rouge, LA, using SCI's proprietary software.
* Respondents were selected from a randomly generated (RDD-Epsem) list of
Louisiana residential phone numbers within 7 geographic regions of the State.
> 40,654 call attempts were made, resultingin. . .
: * 600 completed interviews (margin of error +/- 4.0% at the 95% confidence level )
* The average time per completed interview was exactly 12 minutes, 24 seconds. ~————s
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Objective and Methodology
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elephone Interviews / Web-based Interviews / Focus Groups

e

Objective and Methodology
* PHASE 1 -Telephone Interview Details

> All calls were made from SCI's 70-station, C.AT.I. (Computer Assisted Telephone
Interviewing) call center, located in Baton Rouge, LA, using SCl's proprietary software.

* Respondents were selected from a randomly generated (RDD-Epsem) list of
Louisiana residential phone numbers within 7 geographic regions of the State.
> 40,654 call attempts were made, resulting in . . .

* 600 completed interviews (margin of error +/- 4.0% at the 95% confidence level )

* The average time per completed interview was exactly 12 minutes, 24 seconds.
Region targets and completions were as follows:
region1 target 71; completed 71
region2  target 60; completed 60
region 3 target 39; completed 39
region4 target 97; completed 97
region 5 target 56; completed 56
region6 target 112; completed 112
region7 target 165; completed 165
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I:: Telephone Interviews / Web-based interviews / Focus Groups

Objective and Methodology

* PHASE 2 — Web-based Interview Details

> All web-based interviews were conducted using SCI’s proprietary software and were
E completed by members of the LSBA utilizing SCI’s in-house servers.

* The LSBA sent SCl its list of members with email addresses.

is

: » 17,762 LSBA members were given the opportunity to participate in the survey and

5 were sent an introductory email containing the secure link to the survey instrument.
f;," > The survey was open from December 31, 2008 through January 11, 2009.

i > Approximately 1,566 emails were not delivered due to a bad address, mailbox

g full, etc.

> At closing, 110 LSBA members had partially completed their surveys, which were
discarded by SCI.

3,889 LSBA members completed the interview, resulting in a 24.2% response rate.
> The completion detail follows on the next page.
———
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Telephone Interviews / Web-based interviews / Focus Groups

Objective and Methodology

* PHASE 3 ~ Focus Group Details

> Focus groups among the general public were conducted in New Orleans
(1/13/09), Lafayette (1/14/09), and Shreveport {1/15/09).

> 6 to 10 participants were targeted for each group and recruited from SCI’s call center
in Baton Rouge.

> Atotal of 25 Louisiana residents participated; 9 in New Orleans, 9 in Lafayette, and 7
: in Shreveport.

> All focus groups were moderated by SCI's John Boston.
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NOTE: we will first review quantitative results (the

_ phone surveys from the general public, as well as the
1§ web-based surveys from members of the Louisiana

! State Bar Association). Focus group results will follow.
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Male Female

8Cl Research
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Percentages may not add to 100% due to rounding.

Telephone Interviews / Web-based Interviews / Focus Groups

Demographics {phone & web surveys)

Gender

71%

57%
43%
29%

® RDD phone  m LSBA member

SURVEY COMMURNICATIONS. I}
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Telephone Interviews / Web-based Interviews / Focus Groups

Demographics (phone & web surveys)

Age

27% 27%
2% 22% 24% 5%

13%
7% 10%
. 1% 0% 0%

35-44 45-54 S5-64 65-74 75+ Refused
HRDD phone m LSBA member

Percentages may not add to 100% due to rounding, 114 /(¢ COMMUNIC ATIONMS, !
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Telephone Interviews / Web-based Interviews / Focus Groups
Demographics (phone & web surveys)
Ethnicity

89%

4%
3% 2% 0%
e e ._—_I
Black or African ~ White or Caucasian Other Refused

American

B RDD phone = LSBA member
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Telephone Interviews / Web-based Interviews / Focus Groups

f ' Demographics (phone surveys)
g 100% - Education

i

. 80%

L 60% -
g
;

40% -
31%

| 25%
!: 21%
- 20% -
H 9% 10%
f B = i
f 0%
: 0% EER
{ < High School HS Grad VoTec Some Coll Coll Grad Post Grad Refused
i

& RDD phone
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Questions/Answers (phone & web surveys)

Onascale of 1 -5, where 1is completely misleading and 5 is completely accurote, how would you rote
advertisements in general for products and services?

B LSBA member ® RDD phone

()
Total Accurate (4/5) . 12%

23%
ExH

I 5%
Total Misleading (1/2) !
g(1/2) — ¥

55%

dk/refuse I 3%
|1%
|

SCI Research
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Questions/Answers (phone surveys)

3 On a scale of 1- 5, where 1 is no confidence and 5 Onascaleof 1~5, where 1is completely

I‘_ is complete confidence, how would you rote your dishonest and 5 is completely honest, how would
] confidence in Louisiana courts? you rate lowyers in Louvisiana?
® RDD phone ® RDD phone

Total Confident (4/5) - 27% Total Honest(4/5) - 19%
] |

dk/refuse .S% dk/refuse IB%

SCi 323?3:“’“ Percentages may not add 10 100% due to rounding. |17\ [+ COMMUNICATIONS
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Lot Seyte

Are you aware of the revisions to the Louisi
Rules of Professional Conduct that deal with
lawyer advertising and solicitation which will
take effect on April 1, 2009?

 LSBA member

Yes 85%

search
h.coi

Jaayeslzikleym Opinions & Perceptions Study Regarding Attorney Advertising
SOtz el
Mdu‘n Telephone Interviews / Web-based Interviews / Focus Groups

Percentages may not add to 100% due torounding. SURYEY COMM UNICATIONS.

RESEARCH FINDINGS

Questions/Answers (1s8a surveys)

Overall, do you think the revisions to the
Louisiana Rules of Professional Canduct that
deal with lowyer advertising and solicitation
are pasitive or negative chonges?

® LSBA member

Not Sure _ 37%
Negative . 12%

N
i

=R

B

e e S T

TN TR

m LSBA member

0,
Total Accurate (4/5) . 12%

B 14%
Total Misleading (1/2) _I 51%

widdle (3) = 33%

dk/refuse

SCI Research
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Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (phone & web surveys)
With respect to lowyer advertising that you may have seen, heard, or read: on a scale of1-5, where 1is completely
i fling and 5 is completely accurate, how would you rate lowyer advertising in Louisiano?

H1%

I3%

Percentages may not add to 100% due to rounding. ./} A VLY COMMUNICATIONS,
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@ RDD phone

56%

27%
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elephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers {phone & web surveys)

In general, would you soy that lawyer advertising in Louisiana is [ROTATE] more or less truthful than advertisements
for other businesses?

m LSBA member & RDD phone

|
Total More Truthful 15%
(4/5) 14%

|
_ [

Total Less Truthful (1/2) L%
R 1%

0,
(]

()
dk/refuse ' 2

Fs%

SCI Resear'ch
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Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (phone & web surveys)
Have you ever seen or heard o discloimer used in a print, a television, or a rodio advertisement? (Note: definition of
disclaimer was read to all ROD phone respondents.)

| LSBA member @& RDD phone

82%

. 8%

Not Sure
CEZ

Yes

sCli Research

. SClresa
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Telephone Interviews / Web-based Interviews / Focus Groups

1}1@\-;] slang Seake RESEARCH FINDINGS

Questions/Answers (phone & web surveys)
in general, are you able to clearly read, hear, or understand disclaimers in advertising? (Nate: definition of
discloimer was read to oll ROD phone respondents.)

W LSBA member ® RDD phone

g 35%

: Yes

52%
[

.

f

3 7%

i.—- Not Sure

.E

SCIl Research
W .SCI

seanch.

Percentages may not add to 100% due to rounding. =1} 3% T Y COMMUNICATIONS,
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Telephone Interviews / Web-based Interviews / Focus Groups

E QUEStiOﬂS/AnSWGTS {phone & web surveys)
: Do you think the use of disclaimers in lowyer advertising is [ROTATE] more or less truthful than the use of discloimers
in advertising for other businesses?

= LSBA member ®RDD phone

2 Tota! More Truthfu! h 11%

e (4/5) B 1%

|

i |

2 0,
I Total Less Truthful (1/2) - 2%

45%

b
g Middle (3) I 51%
I 30%

0,
dk/refuse - =%
B 14%

: z
i SCI Research N
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hone interviews / Web-based Interviews / Focus Groups

Questions/Answers (phone & web surveys)

phone ~ I’'m going to read a series of statements from Lovisi lawyer adverti s. As lread each one
phone & web - please tell me/indicate if you have ever heard or seen the stotement.
RDD phone LSBA member

One call, that’s all. 91% 8% 1% 89% 8% 3%

The strong arm. 54% 45% 2% 61% 31% 8%
I'll make them pay. 81% 18% 2% 71% 17% @ 12%
Get the E guarantee. 58% 42% 1% 73% 23% 4%
Tell them you mean business. 59% 39% 3% 42% 34%  24%
Before you accept a quick check, check w/ me. 82% 18% 1% 81% 13% 6%
Don’t get muscled around. 35% 62% 3% 14% 60%  26%
What big results? Call us. 72% 25% 3% 28% 45% 28%
Where a fair settlement is no accident. 47% 49% 4% 26% 50% @ 24%

%C' R'eas‘earcch Percentages may not add to 100% due to rounding. SIJRYEY COMM UNICATIONS, IN
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Questions/Answers (phone & web surveys)
With respect to the (previous) statements you said you recognized, pleose tell me/indicote to whot extent you
[ROTATE] agree or disagree with the following . . . [probe for strongly or somewhat]

The lawyer ods that contain the statements | The public’s confidence in Louisiana courts is raised by the
recognized raise my confidence in Louisiona courts. lawyer advertisements that contain the statements |
recognized.
& RDD phone m LSBA member
Total Agree - 14% Total Agree ' 4%
Neither ' 4% Neither - 16%
dk/refuse I 2% dk/refuse , 1%

SC! Research
1 h,c

www.S

Percentages may not add to 100% due to rounding. 11771 COMMUNICATIONS.
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Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (phone & web surveys)
With respect to the {previous) stotements you said you recognized, please tell mef/indicote to what extent you
[ROTATE] agree or disagree with the following . .. [probe for strongly or somewhat]

The lawyer ods that contain the statements | The lawyer ads that contain the statements I recognized raise
recognized raise my opinion of the integrity of the public’s opinion of the integrity of Louisiona lawyers.
Lovisiona lawyers,

® RDD phone @ LSBA member

Total Agree F 19% Total Agree .4%

Neither i 3% Neither 12%
| Ed
]

dk/refuse '3% dk/refuse '1%

SCI! Research
W A il nch.com

Percentages may not add to 100% due to rounding. &) 3  COMMURNICATIONS. 1NC
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Questions/Answers (phone & web surveys)

With respect to the {previous) statements you said you recognized, please tell me/indicate ta what extent you
[ROTATE] agree or disagree with the following . .. [probe for strongly or samewhat]

In the lawyer ads that contain the statements | The lawyer ads that contain the statements I recognized are
recognized, | am able to tell who is a lawyer and implicitly misleading.
who is an actor.

® RDD phone | LSBA member

Total Disagree — 43% Total Disagree I 22%

|
Neither [ 3% Neither [ 12%

dk/refuse l3% dk/refuse !1%

SCIl Research
.S Clre:

Pescentages may not add to 100% due to rounding. Fr COMMUNICATIONS, (1]
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Questions/Answers (phone & web surveys}
i With respect to the {previous) statements you soid you recognized, please teli me/indicate to what extent you
i [ROTATE] agree or disagree with the following ... [probe for strongly or somewhat]

~Inthe lawyer ads that contain the statements | The lowyer ads that contain the st ts I recognized imply
| recognized, these lowyers have more influence over  that the lawyers advertised can obtain favorable results
. Louisiana courts thon other lowyers. without regard to facts or law.

® RDD phone B LSBA member

| [
Total Agree — 32% Total Agree _ 78%
‘ |
Total Disagree _ 54% Total Disagree - 16%

Neither .4_% Neither FG%

dk/refuse 10% dk/refuse i 0%

sear

§CI R'e et C: Percentagesmaynotaddto100%duetorounding. SURVEY COMMUN!CA'TIONS,
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Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (phone surveys)
= With respect to the {previous) statements you said you recognized, please tell me/indicate to what extent you

g [ROTATE] agree or disagree with the following ... [probe for strongly or somewhat]
b

The lowyer ads that contain the statements | recognized imply thot Louisiana courts can be manipulated by the
lawyers in the ads.

B RDD phone

Total Disagree _ 36%

Neither l 2%

IR e

IR By P e T P E]

; di/refuse 3%

SCl Zese?a:cc: Percentages may not add to 100% due to rounding. GLRVEY COMMUNICATIONS kM
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Telephone Interviews / Web-based Interviews / Focus Grougs

: Questions/Answers (web surveys)
I With respect to the (previous) stotements you said you recognized, pleose tell me/indicote to what extent you
{ROTATE] agree or disogree with the following . .. [probe for strangly or somewhot]

The public is not misled by the lawyer ads that contain the statements I recognized.

3 LSBA member
|
Total Agree . 15%

i

Neither 8%

|
dk/refuse l 1%

SCI Research
() h.com_

Percentages may notadd to 100% due torounding.  “1IRVEY COMMUNICATIONS, (N0
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Opinions & Perceptions Study Regarding Attorney Advertising
Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (phone surveys)
With respect to the (previous) stotements you soid you recognized, please tell me/indicote to what extent you
[ROTATE] ogree or disogree with the Jollowing . .. [probe forstrongly or somewhat]

The statements in the lowyer ads | recognized promise the lowyer will achieve a paositive result.

B RDD phone

Total Disagree — 34%

Neither I 2%

T R Y e

dk/refuse [ 3%

SCIl Research
W L: 1

ressarch.

Percenlages may not add to 100% duetorounding. 15[ 7 COMMUNICATIONS.
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Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (phone & web surveys)

Have you ever seen or heord o lowyer advertisement that included o client testimonial?

B LSBA member m RDD phone

F}
; [
‘ Yes |

%CISR'e?eahch Percenlagesmaynoladdlo100%duetorounuing. SURYEY COMMUNICATIONS. (N0
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Questions/Answers (phone & web surveys)
For the next questions abaut client testimonials, please tell me/indicote whether you [ROTATE] ogree or disagree
with the statement. [prabe for strongly or somewhat]

Client testimonials in lawyer advertisements are completely truthful,

J.' B LSBA member mRDD phone

I ; 9
3 Total Agree =91/;‘y
0

i
. 20%

12%

83%

Neither

|
I [
& dk/refuse . 11%
K3%
|

SCi RBS?E’:‘C"\ Percentages may not add to 100% due to rounding, 1171 /i 7 COMMUNICATIONS.
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: Bae Assoetation o°
i J"L' J‘bmd&):m Telephone Interviews / Web-based Interviews / Focus Groups
Questions/Answers (phone & web surveys)
E;‘ For the next questions about client testimonials, please tell me/indicate whether you [ROTATE] agree or disagree
. with the statement. [probe for strongly or somewhat]
.' Lowyers endorsed by o testimonial have more Client testimonials imply that the endorsed attorney can
| influence on Louisiana courts than other lawyers. obtain a positive result without regard to facts or law.
i m RDD phone B LSBA member
| roulagree [N 20 Toral g SRR 72
3 | i
|
| Total Disagree 65% Total Disagree - 18%
4 !
) Neither § 39 Neither . 9%
3
& :
14
¥ dk/refuse 6% dk/refuse I 1%
l
.

Percentages may not add to 100% due torounding. S HAvEY COMMUNICATIONS.
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- Telephone Interviews / Web-based Interviews / Focus Groups

Bap A

Questions/Answers (phone & web surveys)
For the next questions about client testimonials, please tell me/indicate whether you [ROTATE] agree or disagree
with the statement. [probe for strongly or somewhat]

I can always tell if o testimonial in a lawyer advertisement is made by a client ond not by an actor.

@ LSBA member B RDD phone

I 0,
Total Agree - L3
— P

0,
Total Disagree SR T 63%

59%

' 16%
BEa

Neither |
B a%

0,
dk/refuse - 8%
B 4%

SCI Rese
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B i Agye f,,, zreleyfy  Opinions & Perceptions Study Regarding Attorney Advertising
Jd‘ S MJJ-Q Telephone Interviews / Web-based Interviews / Focus Groups

T

Questions/Answers (phone & web surveys)
The next few questions talk about lawyer ads that involve portrayals af a judge or a jury, lawyer ads that involve

i endorsements by a celebrity or ‘well known’ person, and lawyer ads that involve accident scenes or accident victims.
| Please indicate whether you [ROTATE] agree or disagree with these stotements. [probe for strongly or somewhat]

' WhenIsee a lowyer od thot portrays a judge or o Lowyer ads that portray a Jjudge or a jury imply to the public
_ jury, 1 assume the lawyer being advertised hos more  that the lawyer advertised can ossert more influence over
. influence on Lovisiona courts than other lowyers. judges or juries than other lawyers.

® RDD phone ® LSBA member

| Toulagree NN 27 Total Agree - IR so%

8 | '

: Neither FZ% Neither - 19%

dk/refuse '4% dk/refuse .3%

SCI Research
W rch.c

Percentages may not add to 100% due to rounding. LURYEY COMMUNICATIONS.
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J.! :ww'l‘m Telephone interviews / Web-based Interviews / Focus Groups

4

¥

t [}
e

I

Qu estions/Answers (phone & web surveys)
The next few questions talk about lawyer ads that involve portrayals of a judge or a jury, lawyer ads that involve
endorsements by a celebrity or ‘well kno wn’ person, and lawyer ads that involve accident scenes or accident victims.
Please indicate whether yau [ROTATE] agree or disagree with these statements. [probe for strangly or somewhat]

T Loy

Lawyer ads that portray judges or juries raise my Lawyer ads that portray Jjudges or juries raise the public’s
confidence in Louisiana courts. confidence in Louisiana courts.
B RDD phone B LSBA member
Total Agree . 15% Total Agree l 4%

Neither F3% Neither _ 25%

dk/refuse I3% dk/refuse l3%

e Sy

SCIl Researc
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Bw 4"&9‘3 o, ,—,‘! ’!'ﬂk’)‘l‘l Opinions & Perceptions Study Regarding Attorney Advertising

Telephone Interviews / Web-based Interviews / Focus Groups

Qu estions/Answers (phone & web surveys)
The next few questions talk about lawyer ads that involve portrayals of a judge or a jury, lawyer ads that involve
endorsements by a celebrity or ‘well known’ person, and lawyer ads that involve accident scenes or accident victims,
Please indicate whether you [ROTATE] agree or disagree with these statements. [prabe for strongly or somewhat]

Lawyer whose ads include endorsements byo Lawyer ads that include endorsements by a celebrity or ‘well
celebrity or ‘weil known’ person have more known’ person imply to the public that the lawyer advertised
influence on Louisiona courts than other lawyers. can obtain a positive result without regard to facts or law.

B RDD phone ® LSBA member

- Totagee RN <~
Total Disagree — 62% Total Disagree 21%

|
Neither . 3% Neither 15%

dk/refuse 5% dk/refuse ' 2%
| |

§CI Blesea:cr‘ Percentagesmaynotaddtowo%duelorounding. SURVLY COMMUNICATIONS.
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- Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (phone & web surveys)
The next few questions talk about lawyer ads that invalve portrayals of a judge or a jury, lawyer ads that involve
end s by a celebrity or ‘well k ’ person, and lawyer ads that involve accident scenes or accident victims.
Please indicate whether you [ROTATE] agree or disagree with these statements. [probe for strongly or somewhat]

Lowyer whose ads include scenes of accidents or Lowyer ads thot include scenes of accidents or accident victims
occident victims have more influence on Louisiana imply to the public thot the lawyer advertised can obtain a
courts than other lawyers. positive result without regard to facts or law.

B RDD phone B LSBA member

Total Agree _29% Total Agree  [NENINNRIGIE 54%
Total Disagree —63% Total Disagree _25%

Neither Fs% Neither [NEERN 20%

dk/refuse .5% dk/refuse l2%

SHRVEY COMMUNICATIONS,

SCl Re?e’_a:c: Percentages may nol add 1o 100% due to rounding.
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Total Disagree 35% Total Disagree _ 78%

3.'_1. O} RESEARCH FINDINGS
B J." ) ;.:’ _:, "J ".1 ,!. d J .ﬁ Opinions & Perceptions Study Regarding Attorney Advertising

Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (phone & web surveys)
The next few questians talk about lawyer ads that involve portrayals of a judge or a jury, lawyer ads that invalve
endorsements by a celebrity or ‘well known’ person, and lawyer ads that involve accident scenes or accident victims.
Please indicate whether you [ROTATE] agree or disagree with these statements. [probe for strongly or somewhat]

Lawyer ads thot include scenes of accidents or Lowyer ads that include scenes of accidents or accident victims
accident victims lessen my confidence in the raise the public’s opinion of the integrity of Louisiona lawyers.
integrity of Louisiana lawyers.
® RDD phone B LSBA member
Total Agree 59% Total Agree l 3%

Neither iS% Neither - 17%

dk/refuse 3% dk/refuse ' 2%

[=Ye]] Research 7 HRYEY COMMUNICATIONS

Percentages may nol add lo 100% due to rounding. LM
.SCiresea
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Telephone Interviews / Web-based Interviews / Focus Groups

NEXT: we will review qualitative results (the focus
groups from the general public).

scCi Resea"‘c'"' SURVEY COMMUNICATIONS,
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Telephone interviews / Web-based interviews / Focus Groups

Questions/Answers (Focus Groups)
Focus Group Questionnaires
Jot down the first four local television ads that come to your mind.
Out of eighty-two (82) cc cials tioned {unaided), twenty-five (25) were for ottorney advertisements. This
represents 30.49% of the total commercials mentioned.

: As to TV advertisements for products and services, on a scale of 1 to 5, where 1 is completely
. misleading and 5 is completely accurate, how would you rate local TV advertisements in general for

products & services?
New Orleans mean: 3.44
Lafayette mean: 3.11

Shreveport mean: 3.00
Mean of Means: 3.20
On a scale of 1 to 5, where 1 is completely misleading and 5 is completely accurate, how would you
rate TV advertisements in general for Louisiana lawyer services?
New Orleans mean: 2.34 Shreveport mean: 2.43
Lafayette mean: 2.22 Mean of Means: 2.36

P On a scale of 1 - 5, where 1 is no confidence and 5 is complete confidence, how would you rate your
confidence in Louisiana courts? AND On a scale of 1— 5, where 1 is completely dishonest and 5 is
completely honest, how would you rate lawyers in Louisiana?

g,

: Confidence in courts Honesty of lawyers
*New Orleans mean: 2.67 eNew Orleans: 2.78
2 eLafayette mean: 3.00 sLafayette: 2.56

B eShreveport mean: 2.43
+*Mean of Means: 2.72

i SCIl Research

*Shreveport: 2.43
*Mean of Means: 2.60

SURVEY COMMUNICATIONS. (NC
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Telephone interviews / Web-based Interviews / Focus Groups

¥ Questions/Answers (Focus Groups)

| Have you ever seen or heard a disclaimer used in a print, a television, or a radio advertisement?
B Every person in the focus groups had seen or heard a disclaimer used in an advertisement

In your mind, is a disclaimer a positive or a negative thing? What specifically mokes it a positive or
negative thing?

Iif negative: does that mean the disclaimer is
i misleading to you?

If positive: does that mean the disclaimer

makes the ad clear to you?

: Negative answers included
—"The print is very small and usually you don’t hove —"I've seen disclaimers on TV that | can read without
time to read them...” (WF) my glasses. | con read results are not typical.” (BF)
—=“...it’s almost like they’re shawing you the big pretty —~Discl
picture, but they tell you all the bad stuff ot the

Positive answers included

s make adverti: s mare reol and

authentic. (WF)

bottom” (WF)

—“That’s what | mean by negative. It gives you a
positive image, but when yau read the fine line you
get wiped out.” (BM)

-"..when I see a disclaimer, to me that commercial is
telling me: I'm advertising this product, but what you
see is not necessarily what you receive.” (BM)

SCIl Research

—“I think it's a positive in that it discloses what yau
should be cautious about...” (BF)

~“[Disclaimers are] sometimes positive. Like in an
insurance commercial; you learn a lot of stuff you
didn’t know.” (BM}

w.SClresaarch.

SUSYTY COMMURNICATIONS, 1T
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Telephone In

Have you ever seen ar heard a disclaimer used in a print, a television, or a radio advertisement fora

Louisiana lawyer? Some of the porticiponts had seen or heg

Inyour mind, is a lawyer’s disclaimer a positive or a ne
positive or negative thing?
If negative: Does that mean you feel a disclaimer is
misleading to you?
Negative answers included
—“Yeah, it is [misleading]. If you have reps that say, you
gat me X or one that said Y, but you didn‘t get that — thot
is misleading.” (BM)
~“I think when | see on od and they’re pumping it up ond
up and then there is o disclaimer - that tokes owoay from
everything they’ve been hyping.” (WM)
=“Ida think its misleading. I think it's very misleading.”
(WF)
—“Why can’t they just odvertise what they can da? Why
da they have to make promises like roinbows and all this?
Why can’t they just say: hey, 'm Tom Jones ond | con
hendle divarces, bonkruptcies and occident cases? Why
can’t they just be up frant? Why da they have to hove
actors?” (WF)

SCi Reseanr

.SCineasarch.

ch
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terviews / Web-based Interviews / Focus Groups

Questions/Answers (Focus Groups)

rd o discloimer used in o lowyer advertisement

gative thing? What specifically makes it a

If positive: Does that mean you feel the discloimer
makes the ad clear to you?
Pasitive onswers included
—“It depends an the discloi, [ ]
say, ‘results not typical,’ and those ore not so
negative, because, you knaw, every lowyer is nat
gaing to win every cose they get into.” (WF)
—“I con olways reod them. They don’t use lowyer
talk, not in their discloimers.” {8m)
=1 think it's positive. Becouse ogain, ot leost
they let you know up front thot it’s not whot you
necessarily think. You might not get what you
expect...At least you know up front.” (BM)

ae

SURVEY COMMUNICATIONS. NG

Telephone in

Why do advertisers put disclaimers in their ads?
Responses were very similar and included:
*The law (BF)
sLegalities (WF)

Why do lawyers put disclaimers in their ads?

Respanses included:
*” Because they know you're not gaing to get that omoun

*“Ta keep them from being sued. If you're daing whot you're suppased to do, why da you need o discloimer?”

(BF)
*“Because not every cose is the some.” {WF)

*“I don’t think it’s necessorily cavering th I ane of the discloimers they use is...'nat octuol clients.’

Opinions & Perceptions Study Regarding Attorney Advertising

RESEARCH FINDINGS

terviews / Web-based Interviews / Focus Groups

Questions/Answers (Focus Groups)

t and they want you to be aware of it.” {WF)

So, if it’s not an actual client, how con onyone prave that anyway? But if you don’t have on octuol

client, they're just passible coses and figures...it’s just bein,

*“...uitimotely, there ore peaple wha will see the discloimer and still think they’re gaing to get top dollor for

the service.” (BF)

ch
I21]

g informative. (BM)

SURNEY COMMUMNICATIONS.
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Telephone interviews / Web-based Interviews / Focus Groups

Questions/Answers (Focus Groups)

First TV Advertisement (Ed Womac)

Raise or lower confidence in LA courts?

*New Orleans consensus: neutral
Lafayette:
* 3 people soid their apinian was lowered
* “It lowers it in a way. You're saying: ‘|
can get this through the caurt system.
Like you gat a hald on somebady down
the river. I don’t care for that sort of
thing.” (WM)
* “If any non-experienced attorney could
ga to caurt and win that kind of
y, then | Idn’t have canfidence
in the courts.” (BM)
¢ The remaining participants felt the ad neither
raised nor lawered their confidence
*Shreveport cansensus: neutral
* “It doesn’t raise my canfidence, but there’s no
way it could lower my confidence. It’s the
bottom of the barrel as far as ¥'m concerned. |
would lave something to roise my confidence
in LA courts.” (WM)

SCIl Research

{o]] rch.com

Raise or lower opinion of LA lawyers?
s New Orleans consensus: neutrol
s Lafayette:
sConsensus: lower
*One participant felt the ad neither
raised nar lowered his opinion
sShreveport:
*One participant felt the ad lowered his or
her apinian
*The remaining participants appeared to
feel the ad neither raised nor lowered their
opinions
oit’s the same. ‘Cause | don’t think
much of them.” (BF)

SURVEY COMMUNICATIONS .

RESEARCH FINDINGS
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Opinions & Perceptions Study Regarding Attorney Advertising

Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (Focus Groups)

First TV Advertisement (Ed Womac)

Adjectives to describe the ad
eNew Orleans

*  “Sneaky” (WF)

*  “Misleading” (BM)

*  “Quick-speaking” (BF)
sLafayette

* “Sensational” (BM)

e “Unrealistic” (BF)

* “She got $750,000 ond it fixed

her cor, | mean whot kind of
accident was she in that got
her $750,000? Thot was
unreal.”

* “Misleading” (WF)

* “Exaggerated” (BM)

sShreveport
e “Far-fetched’ (WF)
o “Liors” (WF)
s “They didn’t get that much

money. That’s a lie.”

SCI Research

Is this lawyer more or less likely to win than other
lawyers?
*New Orleans consensus: no more likely ta win than
other lowyers
sLafoyette
* Some participants felt this lawyer was less
likely to win than ather attorneys
*  “Ithink less likely, because if he wanted
to portray his professianalism, each
person couldn’t have gotten $750,000”
(WF)
¢ Some participants feit this lawyer was neither
more nor less likely ta win than other lawyers
*Shreveport consensus: no mare likely to win than other
lawyers

HEvEY COMMUNICATIONS, I?
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First TV Advertisement (Ed Womac)

What kind of injury deserves the money amount stated
in the ad?
! *All participants seemed to ogree thot the injury must hove
. been very seriaus ta worrant awards of that size [$725,000-
i $750,000].
* New Orleans:
* “It’s gaing ta have to be pretty serious.” (WF)
2 * “And you won’t be able to get up there
! and say, ‘he got me $750,000..." (BF)
! * “Far $750,000 'd have ta be dead.”
L (WF)
* “But, that could’ve been two years
ago.” (BM)

* Lafayette:

* “You’d have to lose o limb.” (WF) and (WM)

* “She laoked very heolthy.” (| WF)
e Shreveport:

* “lLasealimb.” (BF)

* “None of those people laok like they lost

= a limb, not unless they’ve been in the
haspitol for 3 years and hod rehob.” (WF)

SCI Research
.S

earch.c

B3 &eelzsrelersm Opinions & Perceptions Study Regarding Attorney Advertising
Ol elepe
:30.1&51\)!‘1 Telephone interviews / Web-based Interviews / Focus Groups

RESEARCH FINDINGS

Questions/Answers (focus Groups)

Were the people in that ad
clients, lawyers or actors?
*New Orleans:
* Consensus: actors
* “Maybe not even octars.
Maybe just someane wha got
a little money.” (BM)
* “They didn’t even say.” (BM)
eLafoyette:
* Cansensus: actors or employees
*Shreveport
* Consensus: actors
* One participont felt the
people in the ad were nat
octors
* “The second time | saw
it, it soid they weren’t.”
(8M)

SURVEY COMMUNICATIONS, INC

Raise or lower confidence in LA courts?

¢ canfidence in LA courts.

¢ "It does seem he would manipulate
15 the system more. Lower.” (WF)

¢ The other porticiponts felt this ad neither

SCI Research
W Ciressarch.com

3 '-i'" w Opinions & Perceptions Study Regarding Attorney Advertising
Telephone Interviews / Web-based Interviews / Focus Groups

Second TV Advertisement (William Gee)

Raise or lower opinion of LA lawyers?

§ eNew Orleans *New Orleans
L ¢ Consensus: neutrol * Cansensus: neutrol
B sLofayette slafoyette:
* Oneporticipont felt this od lowered her * Onepoarticipant felt the ad raised his opinian

. roised nor lowered their confidence in LA * The consensus of remaining participonts was
3 caurts. neutrol

3 *Shreveport *Shreveport:

I * Consensus: neutrol * Oneparticipont felt the od roised his opinion

RESEARCH FINDINGS

Questions/Answers (Focus Groups)

¢ “Ithink it roises. If | hire an attorney | reolly
wont them to fight for me. | dan’t want
them to go there ond beg. | want them to
go there with boxing gloves.” (8M)

* “It roises my apinion, because if you have
on octor daing o cammerciol for yau, | Jeel
the octor wouldn’t put himself out for you
if there wasn’t o guorontee that he’s a
goad lowyer. Becouse when on actor stands
there and represents someone, thot tells
me o lot.” (BM)

The consensus of remaining porticiponts was

neutral

COMMUNICATIONS, |1
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Lot

Questions/Answers (focus Groups)
Second TV Advertisement (William Gee)

Were the people in this ad clients, lawyers, actors?
*New Orleans:
*  Asked: do you think William Gee should hove come on camero himself?
* “You're going to represent me. Okay, | don’t know who you are. You're giving me people
who've gone through you and an actor os evidence.” (BF)
* "It’s better [if you see the attorney in the od] becouse you know who is going to represent

you.” (BM)
*  "You need to see William Gee, I think.” (WF)
*Lafayette:
* “The peoplie on the screen were very real. | worked on o rig. I can tell you those were real guys, not
actors.” (WM)

*  “It's not honest if he’s [Rabert Vaughn] doing it [oppearing in commercials] for everyone. He’s not
sincere. He's doing it ol over. He’s getting poid for what he’s doing. He's doing it for other

attorneys.” (WF)
*  “William Gee wasn’t even in his own commercial. It was an octor. | dan’t even know wha Williom
Gee is.” (WF)
*Shreveport

* “He’s not a client and he’s never worked offshore.” (WF)
¢ “IHe’s} desperate if he has to use on actor or public figure to bring attention to his law office.” (WM)

LY COMMUNICATIONS. In(
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ek Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (rocus Groups)
Second TV Advertisement (William Gee)

Is this lawyer more or less likely to win than other lawyers?
eLofayette:
* Five of nine participonts felt this lowyer was more likely to win than other lowyers
* ‘I think in that particulor od, his field, his bockground is in that one area of work. Especially
in South Louisiano. I spent 20 yeors on a rig, | would go to thot mon.” { wm)

*Shreveport:
* Two of seven porticiponts felt this lowyer was more likely to win thon other lowyers
* “In an offshore case.” (8m)
¢ The cansensus of remoining participonts wos neutral

[Ye]] R'ese:hr*ch HAVLY COMMUNICATIONS,
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Third TV Advertisement (E. Eric Guirard)

Raise or lower confidence in LA courts?
*The consensus for each lacation wos neutral. However, in Shrevep
confidence in LA courts

Raise or lower opinion of LA lawyers?
*New Orleons:

* Initiolly, five (5) participants indicoted their opinians were roised
*  “Well, moybe not LA lawyers, but it roises my opinion af him as o lowyer individually.” (WF)
* The above five participonts then indicoted thot they, toa, meant their opinion was raised of

Guirord individually.
¢ Final consensus: neutrol
eLafoyette:
* Two (2) porticipants felt this od roised their opinions
¢ “He didn’t promise the moan and the sky ond $750,
weolth you desire.”” (WF)
¢ The remaining participants Jelt this ad neither roised nar
*Shrevepoart
*  Six (6) participants felt this od raised their opinions
¢ “There wosn’t a discloimer in thot one, and usually

* One(1) participant felt her opinion wos neither raised nor lowered

SCI Research
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Telephone Interviews / Web-

Questions/Answers (Focus Groups)

based Interviews / Focus Groups

ort ane (1) participant felt the ad raised his

000 sa he’s not saying, I'll give you oll the

lowered their apinions

thot steers me oway...” (| wm)

SURVEY COMMUNICATIONS, INT
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Telephone Intervi

Q
Third TV Advertisement (E. Eric Guirard)

Adjectives to describe the ad

¢ "Negative” (BM) .
¢ “He didn‘t stote nane of his .
qualifications. | dan’t know whot kind
of coses he’s handled befare [or] how
lang he’s been on attorney.”

¢  “Notimpressive” (BF) .
*  "He was confident” (| WF)
sShreveport

*  “lliked this ad” (WF)

*  "Hanest” (BM) «Lafoyette:
Are the people in this ad clients, actors, lawyers? *
sLafoyette:

*Four (4) porticipants indicoted they believed ¢

Guirard was o lowyer

*One (1) participant indicated she couldn’t tell (BF)
sShreveport:
*Consensus: lawyer

SC! Research
WWwWY. 1 8 |

What'’s the E Guarantee?
sLafoyette: *New Orleans:

iews / Web-based Interviews / Focus Groups

uestions/Answers (focus Groups)

“His best. Warking hord.” {WF)

“E guorantee means he will settle in some
woy, shape, or form. He may naot gato

court, but he will settle with someone on his
client’s beholf" (BM)

“It’s nat misleading, because he con guarantee
you semething. It may nat be what yau wont
as o client. But it’s a guarantee. He moy settle
out of court. You gonno get something.” (BM)

“The E Guarantee is that he’s going to fight for
you.” (WF)

“He’s guaronteeing he’ll go to triol if the
results from the insurance were not whot is
acceptable.” (WF)

LEVLY COMMUNICATIONS,
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Rava A\ @ageel bt aws: O inions & Perceptions Study Regardin, Attorney Advertising
lej21up A (Ol e K8 P P Y Regarding
J"L' :XQSJ.MIJ.J:J Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (Focus Groups)
r Fourth TV Advertisement (Jack Bailey)

Raise or lower confidence in LA courts? Adjectives to describe the ad
*New Orleans: *New Orleons:
! * Cansensus: neither *  “Cheap”
. slLofayette: s  "General”
! * Consensus: neither Laofayette:
1 *Shreveport: *  “Bland” (WF)
f * Consensus: neither ¢ “Milguetaast” (WF)
¢ “Upscale,” “prafessional” (8M, BM, BF)
sShreveport
Raise or lower opinion of LA lawyers? * “Confrontatianal” (BF)
l:' *New Orleans: ¢ “He was showing lats of awords, and that’s
g ¢ Consensus: neither Joirif it's true.” (BM)
] sShreveport:

* Consensus: neither
*This question was nat asked in Lafayette

N T Ty T
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Lonigizy :‘3‘@&8 RESEARCH FINDINGS
i BT A e, Yty it Opinions & Perceptions Study Regarding Attorney Advertising
B&l’.’.‘ J‘&‘jmsl@ﬁ Telephone Interviews / Web-based Interviews / Focus Groups
= -
| Questions/Answers (Focus Groups)
i Fourth TV Advertisement (Jack Bailey)
E Is this lawyer more or less fikely to win than Was the ad misleading?
18 other lawyers? *New Orleons:
? eNew Orleans: *  “He mentions his firm has owarded their
[ o Consensus: neutral clients aver $1 billion — what kind af claim is
e *Lafayette: that?” (BF)
' *  Six(6) participants felt this ottarney wos *  “Money awards were scrolling across the
f more likely to win than ather lawyers bottom. | had to keep squinting to see it.” (WF)
¢ “Tome it was mare or less about aur Was the monetary award craw! misleading?
I shared opinian of insurance sLafoyette:
L companies and he has thot in his ¢ “Sure! He was hollering about fair, but haw
mind. He'll go for a fair deal. He fairis it ta get $36 million?" (WF)
: wasn’t promating himself; he *  “lcouldn’t see the scroll, but if I could, | would
H understonds the process. (8Mm) think it’s unrealistic.” (BF)
| * One(1) participont felt this attorney was Should the monetary award craw/ olong the
I no more likely to win than other attorneys bottom be there?
[ * “Ididn’t see anything abaut this man «Shreveport:
; that would make an insuronce *  "Yes, if it’s true, it should be there.” (BM)
b company give him a fair del versus * M:How can yau tell?
; other ads I've seen tonight.” (| WF) * "You can’t.” (BM)
sShreveport:
¢ Consensus: neutrol

SCI Research SHATY COMMUNICATIONS,
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B"’l’: :bmd@n Telephone Interviews / Web-based Interviews / Focus Groups
Questions/Answers (Focus Groups)
Fifth TV Advertisement (Greg Dileo)
Raise or lower confidence in LA courts? Raise or lower opinion of LA lawyers?
*New Orleons: sNew Orleons:
* Consensus: neutral * One(1) participont felt her opinion was roised
sLafoyette: * “Itimproved my opinion of lowyers, but
¢ Consensus appeared positive didn’t offect my opinion of the courts...he
*  “Ithink it raises it. There wos seemed competent. This is whot you need to
information there showing me do.” (BF)
; how they look at a case. The * Theremaining porticipants felt their opinions were
; sensationolism of same of the neither raised nor lowered
others wasn’t there.” (WF) sLofoyette:
* “Iwould soy roises it to a ¢ Four(4) porticiponts feit their opinions were roised
I certain extent. It wos a good ¢ “He knows the low and it’s something | wos
12 commerciol. Very involved in myself personolly...so | think this
4 professionol.” (BM) raises my opinion.” (WM)
P *Shreveport: * The remaining participants felt their opinions were
: * Consensus: neutrol neither raised nor lowered
: *Shrevepart
|4 * Some participants felt their opinions were raised
: * “It might raise it. Because he mentions more
{ detoils on whot needed to be done. He'd be
i more opt to check inta everything.” (WF)

SCi Research
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Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (Focus Groups)
| Fifth TV Advertisement (Greg Dileo)

Adjectives to describe the ad Is this lawyer more or less likely to win than
sLofayette other lawyers?
; *  “Stupid” (WF) *New Orieons:
*  “liar” (BF) ¢ Consensus: neutral
; ¢ “Bull” (BM) *  But, six (6) participonts felt this attarney wos
; ¢ “Dead honest’ (BM) more likely to win than other attorneys if the
& *  “Impressed” (WF) issue was an 18-wheeler case
E *  “Informative” (WM) * “He’s very knowledgeoble, he drives
x * “Fm just saying how this od affected that point home. He knows what oreos
r me. This man might know whot he’s he needs to know to win, and that
s tolking obout.” (WF) comes ocross in his ad.” (BF)
e “lliked it, ond I don’t like lowyer *Shreveport:
commerciols very often. I think there ¢ Some participants felt this ottorney would be
wos some educotion involved. He told more likely to win, while others felt this
you, if this hoppens, do this and this ottorney wos no more likely to win than
and this, these are the kinds of another ottorney
accidents we win ond don’t win...” (WF) * “From his commerciol, yes, because he
*Shreveport: gives detoils of what needs to be done...|
¢ “Informotive” (BM) know F've been in an accident, and they
* The porticiponts seemed to generolly haven’t been done...” (BM)

agree with this

SCIl Research
W 5 C|
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! Opinions & Perceptions Study Regarding Attorney Advertising
J‘]_" :bm:lk)wl Telephone interviews / Web-based Interviews / Focus Groups

K Questions/Answers (Focus Groups)

" Sixth TV Advertisement (Morris Bart/New Orleans)

| Raise or lower confidence in LA courts? Raise or lower opinion of LA lawyers?

. *New Orleans: sNew Orleans

: ¢ Consensus: neutral * One (1) participant felt this ad lowered her

sLafayette: opinian of LA lawyers (BF)

H * Two (2) participants felt the ad lowered their ¢ Theremaining participants felt their opinions

‘ confidence in LA courts. were neither raised nor lawered

4 s “Lawers. | don’t respect that sLafayette:
commercial. If they’re going with s Six (6) participants felt their opinions were
someone that is that flamboyant and lowered by this ad
think that’s smart...if the court system is ¢ Two (2) participants feit their opinions were

) impressed with that flamboyance, I'm neither raised nar lowered by this ad

't- nat.” (WF) eShreveport;

1 * “He also said, ‘it's that easy’ ~ he’ll get ¢ One (1) participant felt this ad lawered her

i you what yau want, ‘it’s that easy.’ Sa opinion of LA lawyers (WF)

e that would make the courts look lower. * “He’s got way too many affices and

b3 if that clown can walk in there and get associates. I could talk to him, but he’s
you what you want, that isn’t good for not gaing to be the one representing me.

B the caurts.” (WF) That lowers my opinion.”

e ¢ The remaining participants felt their s The remaining participants felt their opinions

E confidence was neither raised nor lowered were neither raised nor lowered

| «Shreveport:

b « Consensus: neutral 53
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£ a A Opinions & Perceptions Study Regarding Attorney Advertising

B JJL." b m"ldﬁ Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (Focus Groups)

i Sixth TV Advertisement (Morris Bart/New Orleans)

| Adjectives to describe the ad Is this lawyer more or less likely to win than other lawyers?

f sNew Orleans: sNew Orleans:

s “That’s offensive.” (BF) s “It might encaurage people because he says, ‘this is my

: sLafayette: home town’ and because he’s an attorney, people might

.i ¢ “Lousy” (BF) think he has inside connections with some judges...” (WF)

e “Sensational” (BM) s “Like, 1 can get thraugh the back door.” (BF)

& e “Questianable” (BM) s “¥'m thinking he’s trying ta express he has more influence an

* “Boisterous and bragging” (WF) the courts than ather lawyers.” (WF)

I * “He says, ‘yau know me from ¢ “When he says, ‘these are my people,’ he’s saying he’s

f TV.’ Shouldn’t | know you from familiar with the court system and he’ll be able to maneuver

\: yaur reputation?” more than other lawyers.” (BM)

[ *  “Unprofessional” (BF) sLafayette:

i « “Ambulance Chaser” (WF) * Six (6) participants felt this attorney was less likely to win
sShreveport: than ather attorneys.

4 *  “Cheesy” (M) * “He loaks like he wants to have a good time.” (BF)

£ ¢ ”“Bay, was that a production” (M) * “..we knaw him from TV, is he an actor or lawyer?”

3 (WF)

| Note: the New Orleans group recognized ¢ "Does he have a law degree, did he pass the bar exam?

i Antoinette Kado, but did nat appeor It didn’t laak like it from that commercial.” (WF)

z offected negotively by her oppeoronce in eShreveport
the odvertisement * Consensus: na more likely to win thon other lawyers

SCI Research RVEY COMMUNICATIONS,
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s & : Opinions & Perceptions Study Regarding Attorney Advertising
D‘JE :bm‘d‘uu Telephone Interviews / Web-based Interviews / Focus Groups
& Questions/Answers (Focus Groups)
Seventh TV Advertisement (Michael Hingle)

* Five (5) porticipants feit their
opinions of LA lowyers were
lowered by this od

* “it wos distasteful — the
scenes behind him.” (WF)
® M: The accident scenes?
i * “Yes.”

Raise or lower confidence in LA courts? Adjectives to describe the ad
sThe consensus for all three groups wos neutrol sLafayette:
s “Arrogont” (BF, 8M)

Raise or lower opinion of LA lawyers? e “Morbid” (WF)
| *New Orleans: * “Because of the bells tolling as if it were
' * Consensus: neutral a funerol.”
| sLofayette: e  “Too quick” (WM}
i ¢ Five (5) porticiponts felt their «Shreveport:
I opinions of LA lawyers were o “Boring” (WM)
| lowered by this ad o “Short” (BM)
* Three (3) participants felt their o “Ithink if I got o good check, | wouldn’t need
I opinions of LA lawyers were neither to check with him.” (WF)
I roised nor lowered by this od
[ sShreveport:
i

T

T T

[
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i J SUUL "1 Telephone Interviews / Web-based Interviews / Focus Groups

f Questions/Answers (Focus Groups)
Seventh TV Advertisement (Michael Hingle)

Is this lawyer miore or less likely to win than other lawyers?
sNew Orleons:
s Consensus: this attorney is no more likely to win than other attorneys
I * “He wonts to show you he con win in an accident where your cor has been smoshed.” (BF)
I s "Anybody can win that.” (WF)
| eLofayette:
f s Four (3) porticipants felt this attorney wos less likely to win than other ottorneys
| +Shreveport:
e Consensus: this ottorney is no more likely to win than other attorneys

ES} Fﬁesea:-ch EVEY COMMUNICATIONS,
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Eighth TV Advertisement (Morris Bart/Lafayette)

Raise or lower confidence in LA courts?
*The cansensus for all three groups was
neutral
Raise or lower opinion of LA lawyers?
*The consensus for all three groups was
neutral
Is this lawyer more or less likely to win
than other lawyers?
*New Orleans:

* Consensus: neutral
sLafoyette:

* One(1) participont felt this
attorney was less likely to win than
other attorneys

¢ The remaining participants
oppeared ta think this attorney was
no more likely to win than other
attorneys

*Shreveport
* Consensus: neutral

SCIl Research

.SClnesearch.com

RESEARCH FINDINGS

Opinions & Perceptions Study Regarding Attorney Advertising
Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (Focus Groups)

Are the people in this ad clients, actors, lawyers?
eNew Orleans:

* “He sounded like he wos reading a script.” (BF)

* “Acting.” (BM)

*  “I'think he was an octuol client.” (BM)

What do you think about the use of client
testimonials in lawyer ads?
sShreveport:

* “Ifyau're using the actual person, then yes [it’s
o0 good thing]. But if you’re just paying peaple
to lie, that's way down.” (BM)

*  “And ! think if they’re going to be used down
there...does anybody check out these things ta
make sure they’re true?” (WM)

¢ “Vm sure the lowyers da...becouse then
they’d come out with another
commercial saying, ‘he’s o liar’ Other
lowyers in the courtroom, too.” (BM)

SURYEY COMMUNICATIONS,
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Disclaimer Review

New Orleans:

RESEARCH FINDINGS

Opinions & Perceptions Study Regarding Attorney Advertising
Telephone interviews / Web-based Interviews / Focus Groups

Questions/Answers (Focus Groups)

*“I sow some disclaimers, but I could not reod any.” (BM)

*“They put them in as small as possible knowing mast of the people theyre trying to catch will not...it's too
small.” (BF)

*"And sometimes you can’t understand them either. | don’t know how anyone con read that fast.” (WF)

Lafayette:

*“My opinion is they really don’t want you to reod them, until you say, ‘well you said you could get me’, and
they say, ‘oh, no, na, didn’t you see my disclaimer?"” (WF)

*“Any persan laoking ot that is gaing to know all cases ore not the same.” {BM)

*“They don’t set a guideline far how big it hos to be or how long it has to be on the TV, As long os it’s there, it's
there.” (WF)

*“l would rather see o lowyer say, ‘t've been in business this lang, I've won this percent of my cases, this is
where my experience is.” (WM)

Shreveport:

*“..they soy it so fast you can’t heor it. It’s bah boh bah boh bah, what was oll thot? So the disclaimers aren’t
clear.” (BM)

*“ honestly hoven’t seen a discloimer at the bottom.” (WM)
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el ﬂ@.ﬂ Opinions & Perceptions Study Regarding Attorney Advertising
bt Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (rocus Groups)
Accident Scenes

New Orleans (scene in Hingle ad}:
*“If you got aut of that car, alive, he'd have a check for yau. IF you got aut.” (BF)

Lafayette {scene in Bart/Lafayette ad):

*Seven (7) participants think the portrayal of accident scenes is a bad thing

*"It's not a gaod thing. It’s a bad thing. It's not necessary and | think of my children.” (WF}

*“It's a bad thing because...If you're a good lawyer, | want to know the reasans you're a good lawyer rather than
replay the accident ar the sounds or cammatian. | dan’t need to see it or heor it. | just need to know yau can help
me thraugh this.” (WF)

*M: Da you think the use af accident scenes is always undesirable?

*“I think it cheapens the profession.” (WF}

*“It's ambulance chasing” (BM}

Shreveport (scene in Hingle ad):
*“It was distasteful — the scenes behind him.” (WF}
*“[I] wouldn’t want ta see an attarney right there at an accident like an ambulance chaser.” (WM)

sea:cch SURYEY COMMUNICATIONS.
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; Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (rocus Groups)

Attorney Ads that Include Portrayals of Judges and Juries

Do such portrayals raise or lower your opinion of LA lawyers?

Shreveport:

*“l can say this, that [unintelligible] has a commercial like that and it made me feel more confident in him. Just that
particular commercial, that he did have a commerciol like that, where you see a judge and a jury. And I felt different
when | saw that commercial. It gave me more confidence that he could possibly win a case for me. (8F)

Do such portrayals raise or lower your opinion of LA courts?

Lafayette:

* “Lowers it. Makes them seem like they’re on the take.” (8m)

*“Either way [whether it’s a real judge or an actor]. It gives the impression that the judge cauld be bought by this
attarney.” (BM)

«“Why is he in this particular lawyer’s ad?” (WF}

*“I don’t think we can [tell if a judge or juror in an ad is an actor] because we can’t tell which lawyers are real and
not real sametimes, so haw're we supposed to knaw? Or, you know, haw is anyone supposed to know?” (WF)

*“I don’t think courts belong in attarney ads.” WF)

*“It makes a difference if they're in the background or if they're interacting with the lawyer. If they’re in the
background, then the focus is on the attorney, nat on the judge or the caurt system and it’s just a setting. If they’re
interacting, then I have ta judge whether this judge is only for this attorney.” (WF}

el Research SURVIY COMMUNICATIONS,
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E Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (Focus Groups)

Extra Discussion
_' Do you think the general public thinks all lowyers are like those that are on TV?

Lafayette:
*“That’s my feor.” (BF)
*“ hope nat.” (WF)
*“It cheap the prafession. You're always taught ta revere on attorney...it's an honorable prafession...and then
you see cammercials like this...do they need clients thot bad?” (WF)
5 *“They seem to be desperate for clients — thase who advertise.” (BF}

*“Dactars dan’t re-enact dying scenes!” (| Wr}

Confidence in Courts

Shreveport
i *“I've been ta court far different things, several things...and I've never...I usuolly always come out smelling
: gaod, but | don’t have faith in this caurt system in Lauisiona ond | don’t knaw why. Ta me, especially here in
i Cadda parish, it seems like it's a money gig. Like if you've gat the maney, you get yau a high-priced lawyer
where that lawyer can divide o little bit up g the athers involved in this pracess and make the judge o
big smile on his foce, then you're goad to go.” {Wm)
: Do you think there’s a possibility that the high-powered lowyer hires other people to help with the case or do
3 you think that someone’s getting some money under the table?
*“Like a groft or something. I think, in certoin cases, yes. | dan’t think it's all the woy acrass the
board, though. But in some cases, yes.” (WM)
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;- J..]lf :de\)ﬂ Telephone Interviews / Web-based Interviews / Focus Groups

Questions/Answers (rocus Groups)

Extra Discussion

5
i.' I you were standing in front of the committee that makes the rules regarding attorney
. advertising, what one regulation would you suggest?
New Orleans:
E *“Manetary amounts.” (WF)
i *“If you have to put in a disclaimer, moke it visible and cleor and readable.” (BF)
«“Make them informative like that One wos.” (WF)
*  “Like Dileo.” (BF)
* “Dileo wos a goad odvertisement. it was informative ond not misleoding ta anyane.” (WF)

I Lafayette:

*“State yaur nome, your record, your percentage af wins, but leave the maney off it completely.” (WM}

. *“State your record, leave all the droma ond the bells and all thot out. Don’t say anything that MAKES yau put
o disclaimer...” (BM)

: *“And if yau're required to put a disclaimer, moke sure we con read it. If it’s necessary to put a disclaimer, make
: it clear, cancise and sa that we can understand it.” (BF)

*“Courts shauld add a disclaimer, ‘This persan’s cammerciol will not affect your outcame.’” (WF)

*“I think they should be mare sincere, nat so floshy...be hanest.” (WF)

*“Nathing we've heord improved our apinion af the courts.” (BM)

SCi Research
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i o

Questions/Answers (Focus Groups)

Extra Discussion
If you were standing in front of the committee that makes the rules regarding attorney
- advertising, what one regulation would you suggest?

ff Shreveport:

. *“I'dlike for them to be more h in their c ciols.” (WF)

e “If they’re going to use the actuol award amount, | think they should be more realistic obout whot most people

b get...” (WF)

i' *“| would ask them to leave the maney aut period and just say, ‘we will get you the best.”” (BF)

| «“ljust think oll those people who advertise are ombulance chosers. The committee needs to check the Jacts.” (WF)
g *“The committee could check the ads.” (BM)

| *“Honest lawyers don’t advertise. You get them from word of mouth.” (WF)

| *“They should leave the money omoaunt out becouse they don’t sound realistic. | wotch them day in ond out...I think
. oll omounts should be left out. Because you never know if it’s true or not.” (BF)

'E'.'_ «“] knew someone who was a claims odjuster and he says you have to be really badly hurt to get thot amount, ond
- they don’t look hurt to me.” (WF)
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